


FASHIONTV
INTRODUCTION

WE CHANGED ALL OUR PRODUCTION
FROM CAMERAS TO EDITING TO
STORAGE AND BROADCASTING TO

4K COMPATIBLE DEVICES.

FASHIONTV UHD ( 4K+ )
IS BROADCASTED WITH 25FPS WHICH
FORMAT WORKS WITH HDMI 1.4.

125 HOURS OF VOD STORIES PER YEAR
35,000 HOURS OF LINEAR STREAMING

(4 channels)

optional: can be used for catchup tv
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TOP
PROGRAMMES

FTV
AUDIENCE

FTV audience are commercially responsive,
consisting of models, designers and celebrities.
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WHY FASHION TV IN UHD?

The closer you get to beauty the more you appreciate each detail of it
Just as sports viewers want to see the players and movements,
FashionTV viewers want to see the models, their faces, the design,
the material, the texture, the make up in fine details to have

a front row experience in UHD.

"UHD ALLOWS THE VIEWER TO BE PART OF THE SHOWI!"

THIS IS HOW WE STARTED,
THE DESIGNERS DEMANDED UHD QUALITY:

Designers prefer UHD, so they can show their products - on large EerEE
digital billboards on the city streets, as well as in shop displays, qHEHE Y
airports, on TVs & in people's homes. Filming in UHD allows to
enhance the beauty of fashion in each designer's collection

& makes luxury products more desirable.

UHD shootings are done in 50 fps with high-end cameras, giving
stunning images even with low light.

To give it more softer feel, similar to the way movies are broad-
casted. We broadcast in 10Mbit/s with 25fps. Which brings
substantial savings, more than 50% for the operators and
provides stable picture for comfortable viewing.
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Eutelsat has been supporting

the development of 4K since 2015.
FashionTV has been broadcaston | .,
Eutelsat Hotbird (13 °Est).

Itis available all over Europe, Middle \\( olel
East, and up to Kazakhstan & Western :
Russia.

In Russia FashionTV is on MTS. e
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FOR THE REST OF THE WORLD
DELIVERY BY ZIXI AND OTT VIDEO




WHY WATCH
FASHIONTYV 4K?

OUR CONTENT IS ALWAYS UP-TO-DATE,
MEANING LAST 24 HOURS SHOWS.

FashionTV is the first 24/7 fashion & lifestyle

channel known for 20 years in Russia.

Our methods & presentation of everything fashion
related is not only popular in Russia , but all over
the world.

Fashion TV UHD goes a step further by offering a full
immersion, with stunning images on big TV screens
With this 4K experience, your subscribers will remain
loyal customers for years.
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FASHIONTV
VOD LIBRARY

HD/UHD
VOD

CATALOGUE

UPDATED
QUARTERLY




SAMPLE TITLES
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THE STORY OF VICTORIA'S SECRET

SET ASIDE ALL YOUR DAILY STUFFI EVERYTHING YOU WANTED
TO KNOW ABOUT VICTORIA’'S SECRET SHOW AND ITS BACK-
STAGE IN OUR RECENT STORY.

THE STORY OF CANNES FILM FESTIVAL

WATCH RED CARPET OF THE MAIN GLAMOUR EVENT OF THE
YEAR FULL OF MODELS AND ACTRESSES AND MANY OTHER
CELEBS.

THE STORY OF AMFAR GALA

TAKE A LOOK AT ONE OF CANNE'S MOST EXCLUSIVE EVENTS,
AMFAR, ORGANIZED BY THIS MOST POPULAR INTERNATIONAL
NONPROFIT ORGANIZATION.

THE STORY OF SALVATORE FERRAGAMO

THE FULL STORY OF THE FOUNDER OF LUXURY-GOODS
HIGH-END RETAILER AND VERY FAMOUS ITALIAN SHOES
DESIGNER.

DOUTZEN

Y .
r'll > [ -
LU -
N .
Y o -
| LS
|r‘ L

Model, actress and activist

FASHIONTV VOD UHD EXAMPLE LIST

THE STORY OF MAKE-UP TRENDS

YOUR BACKSTAGE PASS TO THE WORLD'S GREATEST MAKE-UP
GURUS OF FASHION! LEARN THE TRICKS OF THE BEAUTY TIPS
TO BE SURE TO GET YOU NOTICED.

THE STORY OF HAIRSTYLES TRENDS

FIND OUT ALL THE LATEST HAIRSTYLE TRENDS; DISCOVER THE
SECRETS OF THE MODELS, CHOOSE YOUR STYLE AND BE
FASHIONABLE THOROUGH AND THOROUGH.

THE STORY OF MODEL TALKS

A UNIQUE CHANCE TO GET TO KNOW EVERYTHING YOU'VE EVER
WANTED TO KNOW ABOUT THE WORLD'S MOST FAMOUS BEAUTIES.
HEAR WHAT THEY HAVE TO SAY ABOUT THE WORLD OF FASHION,
MODELING AND WHAT'S ITS LIKE TO BE A RUNWAY MODEL.

THE STORY OF MAX MARA

THE COMPANY REMAINS IN THE HANDS OF THE ITALIAN
FAMILY AND PROCEED TO BE AN ICONIC ITALIAN FASHION
BRAND.



‘ TECHNICAL DELIVERY
FTV 4K
PLAYOUT




FASHIONTV AVAILABLE & COMING SOON
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WE ARE WHERE THE FASHION IS

@ MaxMara

PHILIPP PLEIN RAPH&aRUSSO CHANEL Guy Laroche Paris
Parfums
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